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Travelport GDS signs new airline content agreements with 
key carriers in China
Singapore, 2nd February 2009 – Travelport GDS, one of the world’s largest global distribution system (GDS) providers, has recently signed content agreements with three key carriers in China – Xiamen Airlines, China Southern Airlines and China Eastern Airlines.  The agreements will provide Galileo, Apollo and Worldspan subscribers with access to international fares and inventory from the three airlines via the GDS.  Together with Air China, which signed a content agreement with Travelport GDS in October, these three carriers collectively account for over 60 percent of all domestic air traffic and approximately 90 percent of all international traffic among China-domiciled carriers
. 
Travelport is one of the first GDS providers to sign content distribution agreements with China Southern Airlines and Xiamen Airlines.  The deals will also provide all Travelport GDS-connected travel agents in selected Asian markets with access to the carriers’ automated market fares, allowing them to search the most competitive fares available.  In addition, connected agents worldwide will benefit from enhanced functionalities such as View PNR, Interactive Seat Assignment and Last Seat Availability on China Southern Airlines, enabling them to view existing records directly within the carrier’s systems and to book flights with greater ease via the GDS.  
Under the agreement with Xiamen Airlines, Galileo will be the first GDS to offer Group bookings with the airline, ahead of any other GDS.  

“As the world’s fastest growing aviation centre, China is a very important travel market for Travelport GDS.  We are extremely pleased to announce content agreements with China Southern Airlines, China Eastern Airlines and Xiamen Airlines. The agreements not only strengthen our relationship with these three key Chinese carriers, but cement our position in the marketplace both in terms of reach and service delivery, and provide our travel agency customers with the content they need,” said Brad Holman, President and Managing Director, Asia Pacific, Travelport GDS. 
– ENDS – 

Further notes to the Editor:

Travelport GDS

Travelport GDS is one of the world’s leading global distribution system (GDS) providers, operating both the Galileo and Worldspan platforms, providing real-time travel information and booking capabilities to online and offline travel agencies in over 145 countries.  It also operates Travelport Business Intelligence which provides marketing and other critical data to the industry; and IT Services & Software, which offers mission critical reservations, related software and services management to the world’s leading airlines.  Travelport GDS is a convergence of traditional and online travel distribution services that empower airlines, travel suppliers, travel agencies, Web sites and corporations to provide informed choice to travellers on a global platform.  Travelport GDS is a division of Travelport, one of the world's largest travel conglomerates offering broad based business services to companies operating in the global travel industry.

More information about Travelport GDS is available at www.travelport.com   
For media inquiries:

Kahlin Goh
Regional Marketing Manager – South Asia & Supplier Services Marketing APAC, Travelport GDS. +65 64122 520 kahlin.goh@travelport.com. 
Fiona Ross
Regional Marketing Manager, Travelport GDS. +61 2 9391 4034 fiona.ross@travelport.com
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� Source: International Civil Aviation Organisation (ICAO)
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