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Travelport GDS expands its Galileo Best Available Rates programme
Latest participants include Okura Hotels, New Otani Group and Rihga Royal Hotels 

Singapore, 2 March 2009 – Travelport GDS, one of the world’s largest global distribution system (GDS) providers, has expanded its Galileo Best Available Rates (BAR) programme to include three Japanese luxury hotel brands: Okura Hotels & Resorts, The Hotel New Otani Group and Rihga Royal Hotels.  This development will provide Galileo connected travel agents with access to the lowest public rates on 231 major hotel brands representing over 41,000 properties worldwide. 
In 2004, Galileo was the first GDS to introduce the BAR programme, eliminating the need for its connected travel agents to shop around endlessly for the best available rates.  Through this programme, agents can quickly identify hotel participants through an indicator icon displayed within the Galileo system, ensuring greater agency efficiency and providing their customers the confidence that the hotel rates they book are the best available.  
The addition of Okura Hotels & Resorts, The Hotel New Otani Group and Rihga Royal Hotels to the programme demonstrates that the Galileo BAR programme is fast gaining popularity amongst Japanese based hotel chains and continues to go from strength to strength.
“As a leading provider of hotel content, Travelport is committed to providing our agency customers with access to the best available rates in the market.  We are delighted to have the participation of three of Japan’s most prominent hospitality brands in our BAR programme and be able to give our agents an even wider choice of hotels,” said Joe Lim, Regional Director - Hotel & Car Service, APAC, Travelport GDS.

Okura Hotels & Resorts, The Hotel New Otani Group and Rihga Royal Hotels join other major chains currently participating in this programme.  These include Marriot Hotels & Resorts; Intercontinental Hotels Group; Starwood Hotels & Resorts Worldwide Inc; Langham Hotels International; Shangri-La Hotels & Resorts; Oberoi Hotels & Resorts; Taj Hotels; Mandarin Oriental Hotels Group; and Millennium & Copthorne.
– ENDS – 
Further notes to the Editor:

About Travelport GDS
Travelport GDS is one of the world’s leading global distribution system (GDS) providers, operating both the Galileo and Worldspan platforms, providing real-time travel information and booking capabilities to online and offline travel agencies in over 145 countries.  It also operates Travelport Business Intelligence which provides marketing and other critical data to the industry; and IT Services & Software, which offers mission critical reservations, related software and services management to the world’s leading airlines.  Travelport GDS is a convergence of traditional and online travel distribution services that empower airlines, travel suppliers, travel agencies, Web sites and corporations to provide informed choice to travellers on a global platform.  Travelport GDS is a division of Travelport, one of the world's largest travel conglomerates offering broad based business services to companies operating in the global travel industry.
More information about Travelport GDS is available at www.travelport.com

For media inquiries:
Travelport GDS
Kahlin Goh, Regional Marketing Manager, South Asia & Supplier Services Marketing APAC, +65 64122 520 kahlin.goh@travelport.com.
Fiona Ross, Regional Marketing Manager, Travelport GDS. +61 2 9391 4034 fiona.ross@travelport.com
Double Edge PR 
Michelle Larmer or Zina Zhang, +61 2 9957 1352 michelle@doubleedge.com.au / zina@doubleedge.com.au. 
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